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Chief Patron

Shri Ashok Saraf
President RSET, Chairman DSIMS & DSGS

President RSET and Chairman DSIMS and DSGS, Mr. Ashok Saraf, delivered the Presidential Address.
He highlighted RSET's role in shaping more than 60,000 students. He reminisced about his father's (Shri
Mahavirprasad Saraf) vision in establishing DSIMS to provide quality education through skill
development initiatives. Mr. Saraf also addressed the role of Artificial Intelligence (Al) in shaping
students' futures, acknowledging both the challenges and strategies to overcome them through business

education.



Excerpts of Keynote Speech
Mr. Krishna Kejriwal (CMD, Remsons Industries Ltd.)

Chief Guest, Mr. Krishna Kejriwal, Chairman and Managing Director Remsons Industries Limited,
delivered his insightful keynote speech. His address focused on the evolution of family businesses in
India and the effect of globalization on it. He emphasized the shift towards professional structures in
corporate management and the importance of adapting to dynamic environmental challenges. Some key
words of the inaugural speech of Mr. Kejriwal were - automation, Al, data analytics in driving
innovation and enhancing customer experiences, the shift towards customer-centric business models and
personalized offerings. He cited example of Toyota's assembly line. He highlighted the importance of
global market understanding and the need for flexible strategies in business. He stressed on the critical
role of leadership in attracting and retaining talent, fostering emotional intelligence, and creating
adaptable work environments. He concluded by narrating the evolution from intelligent leadership to
collective leadership and collaborative culture for meaningful decision-making in today’s business

world.



Report of Remsons Centre for Management Research (RCMR)

Dr. Sumana Chaudhuri (Chief Convener)

Presenting the Report of Remsons Centre for Management Research (RCMR) 2023-24, Dr. Sumana
Chaudhuri mentioned that under the aegis of RCMR, the Institute faculty members have published
several research articles in the Journals of National and International repute, listed in Scopus, ABS and
ABDC indexed. Dr. Chaudhuri informed that RCMR has published Volume 6 Issue 1 of the ISSN

Indexed Journal, ‘The Management Quest’, which consists of five peer-reviewed research papers and a

book review.



Excerpts of Keynote Speech
By Guest of Honor
Dr. Sharad Kumar Saraf

CMD Technocraft Industries India Ltd
BoG Chairperson of IIT Mumbai & T Jammu

Dr. Sharad Kumar Saraf, Chairman and Managing Director of Technocraft Industries India Ltd &
BoG Chairperson of IIT Mumbai and IIT Jammu, delivered a keynote address. He emphasised the
importance of management education to keep the momentum up with India's Amrit kaal vision of 'Viksit
Bharat' and 'Atmanirbhar Bharat,' while accentuating the importance of embracing technological

change.

Dr. Sharad in his keynote speech covered several crucial aspects, including the definition of
‘Empowerment’ in the business landscape as the ability to accept and implement transformational
change. He cited examples of companies that failed to adapt to changing technologies, such as Polaroid
and the advent of digital cameras. By sharing his personal experiences in embracing digital tools, he
narrated the importance of being adaptable in the face of rapid technological advancements. He referred
to Darwin's theory of evolution in the business world and emphasized that only the fittest can survive in
a constantly changing environment and Change is the only constant parameter in the Universe. He
lauded the role of MBA institutions which bestow different human values and principles and thereby

prepare students to manage, lead and grow businesses in this evolving landscape.
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From Editor’s Desk

Dr. Sumana Chaudhuri

In the contemporary world, businesses confront a VUCA environment marked by volatility, uncertainty,
complexity, and ambiguity, a term originally coined by the US Army War College post-Cold War era.
Today, it aptly characterizes the modern business landscape. Thriving in this context demands agility,
adaptability, and responsiveness. This broad management theory concept encompasses the capacity to
swiftly seize market opportunities, sense environmental shifts, and adeptly respond to both imminent
and latent challenges. It underscores the importance of detecting and analyzing threats and opportunities
promptly, facilitating the adoption of necessary changes and actions. This calls for a complete

recalibration of the business model leading to a transformation of the business strategy and processes.

The initial phase of business transformation entails assessing the necessity for change through a
thorough analysis of the organization, market dynamics, and competitive landscape. Subsequently,
companies formulate a vision, communicate it effectively, and empower stakeholders to enact it. This
decision and planning phase serves as the cornerstone of the entire transformation process. Each step
involves meticulous evaluation, underscoring the need for significant time and effort investment before
implementation. To select and tailor transformations, companies must assess various alternatives across
multiple criteria, considering the time available for decision-making. Rushed decisions can induce time
stress, compromising decision quality, although research suggests swift strategic decisions can enhance

business performance.

In this research conference, we aim to capture how companies have reshaped their operations during the
pandemic and explore how factors such as decision-making speed, decision-making process structure,
implementation process structure, and implementation scale influence the outcomes of these

transformations.

Under the aegis of Remsons Centre for Management Research (RCMR), DSIMS and DSGS organized
10th Remsons International Research Conference (RIRC) on 31 August 2024. The conference was
inaugurated by Shri Krishna Kejriwal, Chairman and Managing Director Remsons Industries limited
and delivered his insightful inaugural speech. Keynote Speaker Dr. Sharad Kumar Saraf, CMD

Technocraft Industries India Ltd, illuminated the audience with his thought provoking speech.

The 10" Remsons International Research Conference received good responses from academia and
industry in terms of research paper contributions. After initial screening, based on merit, around 18
selected research papers by academicians, like Professors and Deans of various Management Institutes,
research scholars and MBA students and by industry professionals had been presented in the

Conference. The authors and participants deliberated and presented their perspectives on empowering
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the stakeholders, embracing the rapidly evolving technology, and practicing the transformation
strategies for sustainable business growth.

As a Session Chair, Prof. Dr. Pankaj Trivedi discussed the future research direction in the field of

business and management.

Co-Convener Mr. Maneesh Gupta has beautifully summarized the proceedings of the research papers
presented at the Conference.

Based on a fair evaluation by the Session Chair and blind reviewers, four papers of two different tracks

were chosen as the Best Paper Awardees.

Conference Co-Convener Dr. Sunita Pujar and Ms. Pooja Goswami offered the vote of thanks
respectively in the plenary session and in the afternoon session.

The Conference was a grand success, attracting authors, Ph.D scholars, paper presenters, and
participants from Mumbai as well as other reputed Management Institutions and Universities, as well as
industries across India. It has enabled academicians, researchers, and practicing managers to share their
research findings, issues, concerns, doubts, and insights for the future vis-a-vis specific domains of
knowledge and practice. We hope that the conference has not only provided a great intellectual and
social interactive platform to the participants but also has given new perspectives from concrete facts.
As a Chief Convener, | am deeply privileged to present the Conference Proceeding 2024 and hope that
this compendium of research papers will be found useful by researchers, industry practitioners, and

policymakers.
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Paper Track

10" REMSONS INTERNATIONAL RESEARCH CONFERENCE
on

“Empowering Transformational Change
in Business Landscape”
31 August 2024
11.20 AM to 1.30 PM

Session Chair - Dr. Pankaj Trivedi Venue: 623
SN TIME AUTHOR TITLE
1 |11.20-11.28 AM | MMahek Chhabria ?2&2%6 in Leadership Style: Managing Gen Z
Understanding The Impact Of Experiential
Charvi Hasmukh Learning On Student’s Learning Effectiveness:
2 |11.30-11.38 AM Shukla A Case-Based On Zillennials Student-Led
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The Power of Narrative: Analysing the Role of
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11 | 01.10-01.18 PM | Amrita Aggarwal Women in Greater Mumbai
Charvi H Kn A Case Study Based on Dilemma Faced by
12 | 01.20-01.28PM | gpais o Dadu’s Canteen in the XLRI Jamshedpur
u Campus and Way Ahead
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Session - |1
2.30PM t0 4.10 PM

SN TIME AUTHOR TITLE
Krunal Padiya & A study of customer perception and attitude
13 10230 -02.38 PM Chandrashekhar Kaushik | toward protein supplements
14 | 02.40 — 02.48 PM Jyotishree Mallela & Value at Risk Eerformance of
Maneesh Gupta Cryptocurrencies
15 | 0250 0258 PM | Sarthak P. Thakur Environmental Degragjatlon Due_ to the Rise
of Al and Its Economic and Social Impacts
. . A Study on the Impact of Core Self-
16 | 03.00 - 03.08 PM Kritika Singh & Evaluation on Work Engagement in Indian
Kusum Pawar X
Railways
M Ananya Prabhu, . . . .
17 10310 -03.18 PM | Bharathi & Custo_n_1er Experience in Volatile Economic
Conditions
Caroleena Janefer
18 | 03200328 PM | Manav Jha A stqdy on consumer perception of benefits
of milk and milk based products
19 | 03.30 — 03.38 PM Trupti _Patll & _ The Irr_1pa(_:t of. Female Leadership on
Sharmila Bonnerjee Organisations' Success
Vaibhav Sonawane & Financial Image Classification for
20 | 03.40-03.48 PM Rajul Muradkar Enhanced Operational Efficiency
. . A literature study on mortality models with
21 | 03.50 - 03.58 PM E:?]/?t (Ii/tl];)lﬁsoltg special reference to Renshaw-Haberman
model (RH) and its practical relevance
Hemanshi VVaghasiva & Enhancing sales and customer experience at
22 | 04.00 - 04.08 PM ghasty jewelry showroom through Visual

Chandrashekhar Kaushik

Merchandising

4.15 PM -5.00 PM

Observation, Comments and Summarization of Research Presentations
Prize Distribution
High Tea & Networking
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Change in Leadership Style: Managing Gen Z Talent

Mmahek Chhabria
Assistant Professor, Ghnashyamdas Saraf College of Commerce and Science, Mumbai

ABSTRACT

Leadership styles have evolved, and the differences between generations are notable. Baby boomers, born
between 1946 and 1964, tend to adopt a more traditional, hierarchical leadership approach, while
millennials and Generation Z prefer more collaborative and flexible leadership styles. When a democratic
leadership style is leading change, they take an approach to ensure everyone is heard, feels included and
engaged in the decisions, and works together as a team to implement the initiative. This type of leader can
be a real asset during times of change. This research uncovers the specific characteristics of Gen Z, their
needs and expectations from leaders, and the changing role of employers with the changing dynamics of
employees. This study aims to understand the ways to create a progressive workplace for Gen Z A 2022
report conducted by The National Library of Medicine found that “the coronavirus pandemic is a major
event impacting individuals of all generations, but the impact on Gen Z will persist over their lives,
according to the generation effect, since Gen Zers are at the life stage when their long-lasting values are
still being shaped.

Key Words: Gen Z, Progressive workplace

INTRODUCTION

In today's rapidly changing world, the expectations of leaders are evolving at an unprecedented pace. The
traditional leadership styles and approaches that have been effective in the past may no longer be sufficient
to navigate the complexities of the modern business landscape. As organizations face new challenges and
opportunities, leaders must adapt and embrace new ways of thinking and leading. In recent years,
transformational leadership has gained popularity as organizations recognize the importance of inspiring
and motivating their employees. Transformational leaders are visionary, charismatic, and able to inspire
their teams to achieve extraordinary results. They focus on developing their employees' potential and
creating a positive organizational culture.

The Future of Leadership: Trends and Predictions for 2024 and Beyond

Looking ahead, the future of leadership is likely to be shaped by several key trends. Artificial intelligence
is expected to play an increasingly important role in decision-making, with leaders relying on Al-powered
tools to analyze data, make predictions, and automate routine tasks.

Sustainability is also expected to become a key focus for leaders as organizations recognize the importance
of addressing environmental challenges. Leaders will need to develop strategies that balance economic
growth with environmental stewardship and social responsibility.

Furthermore, the rise of remote work is likely to continue, requiring leaders to adapt their management
practices to effectively lead virtual teams. This will require strong communication skills, the ability to build
trust remotely, and the use of technology to foster collaboration.






Gen Z has grown up around technology which makes them highly tech-savvy. 91% of Gen Z says that
technology is a decisive factor when choosing a job. Technology has completely changed the way our
society works and communicates, and Gen Z has all of the skill sets needed to help manage technology.

61% of Gen Z says they would consider leaving their current job if they were offered
better benefits elsewhere. Gen Z are more motivated to work hard for a company that provides them with
competitive benefits.

Here are the top three benefits that Gen Z is looking for when job-hunting:
e Health insurance
e Mental healthcare
e Financial support

While these benefits are a must-have for Gen Z, including additional competitive benefits to your package
can help your Gen Z employees stay productive and also help your company attract and retain employees.
Generation Z is the future of the workforce, so it is important for employers to know what will help motivate
them to work with the company long-term. Employers should consider incorporating some of these values
and expectations into their company to help attract and retain Gen Z workers.

Research Methodology:

Primary data was collected by designing a questionnaire, aimed at getting responses from Gen Z.
Secondary data was collected by referring to research papers, case studies, and websites. This study can
be helpful to employers in devising and designing HR strategies, changing leadership style, and getting
better employee engagement and retention.

Sample Size:
The sample size was restricted to 120 responses in Malad area, Mumbai, Maharashtra.

OBJECTIVES OF THE STUDY

To understand Gen Z and their specific characteristics.

To evaluate specific requirements and changing behavior of Gen Z towards leadership style.
To study the challenges faced by leaders to maintain Gen Z

To suggest ways to manage Gen Z in corporate set-up.

Hwnh e

LIMITATIONS OF STUDY

= The study was restricted to a specific region of Malad

= The study focuses on Genz and their priorities towards leadership style, all other factors related to
job satisfaction were ignored.

= The study is restricted to a specific period and restricted to 120 responses.

= The study does not involve advanced statistical tool, basic percentile method is used.

= There is a gap in the number of responses since few answers were kept open at the discretion of
respondents.






Methods of Data Collection:

e Primary data was collected by designing a questionnaire, aimed at getting responses from Gen Z.
e Secondary data was collected by referring to research papers, case studies, and websites.

Data Analysis & Interpretation:

1. Where would you prefer to work?
118 responses

@ Private sector
@ Public sector

® MNC
@ Indian company
@ Business
2. What is most preferred by you?
120 responses
@ salary

@ Job Satisfaction

@ Financial Benefits

@ Non-financial benefits
@ Flexible working hours
@ challenging job

3. Give your opinion on the following statements

Freedom to choose methodlogy of working

cash rewards and awards

Culture of empathy and humanity
Flexibility to work

Support Emotional and mental health
Priortize team work

Managers must connect with people
Job Security

Quick career advancement

Pay equity

Talent development program

Flexible Holidays

m Most preferred m Preferred  m Least Preferred i Not preferred  ® Not sure




4. Would you prefer to stay in specific organization for long term offering better financial incentives?

120 responses

® ves
® No

5. If No for above question, What factors would you consider to switch the job?

120 responses
@ Better pay
@ Better facilities
@ Job security
@ Better designation
@ Other reason

6. Do you agree managing work life balance is more important than financial returns?

120 responses

® Yes
® No




7. What do you expect from a Good Leader?

120 responses

Cooperative rapport 31 (25.8%)

Patience and Empathy

Provide opportunity for growth

0,
and development 88 (73.3%)

Empowered and respected

Guide and mentor

100

FINDINGS OF THE STUDY

= 44.9% of respondents prefer to work for MNCs, whereas 11.9% prefer to work for Indian
Companies. This proves that more preference to given to MNCs as compared to Indian companies,
this could be due to better infrastructure and better pay expectations.

= 36.7% of respondents consider financial benefits as an important factor, 27.5% prefer job
satisfaction and 16.7% consider salary as an important element. Job satisfaction remains an
important factor as compared to other financial benefits.

= 80% of respondents prefer to stay in a specific organization for the long-term offering better
financial incentives. Financial incentives plays an important role in employee retention.

= 35.8% of respondents can shift jobs if offered better pay, whereas 11.7% consider designation as
an important factor for shifting a job.

= 77.5% consider work-life balance as a crucial determinant of staying in the job. Respondents expect
positive work-life balance as one of the important determinants for shifting jobs.

= 73.3% of respondents expect a good leader to provide opportunity for growth and development,
whereas 45% believes that a good leader must have the quality of being patient and empathetic.
Gen Z looks for better growth and development opportunity as compared to other factors that
affects job satisfaction.

= 49.2% of respondents consider that a good leader should be a Guide and Mentor.

= 25.8% believe leaders should be able to maintain good rapport with subordinates.

= Freedom to work, cash rewards, empathy, teamwork, job security, and emotional and mental health
are prioritized by Gen Z.

SUGGESTIONS

= Gen Z would like to work with an organisation that provides a financial benefit, But in the long run
they need to check, Whether the cultural norms suit them.

= The leader should always have the power to be a good listener and should be a patience person

= The company must provide paid leave to employee after their long-term project.

= Gen-z's believe in working smartly, Giving importance to mental health along with physical health,
and having flexibility in timings and holidays because they believe more in getting the work done,
not the particular place from where it is being done. WFH is a great relief for when they are not in
the right mental space but still manage to get the work done.
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Understanding the Impact of Experiential Learning on Student’s Learning
Effectiveness: A Case based on Zillennials Student-Led Assessment Center

Charvi Hasmukh Shukla
FPM Student at XLRI- Xavier School of Management, Jamshedpur, Jharkhand

ABSTRACT

Assessment center popularly known as AC involves one- or two-day long series of activities and
are being recently used in the business school curriculum to encourage experiential skill-based
learning among zillennials. However, what we still do not know is concerning the effectiveness of
such real-life experiences of business school students in the changing landscape. Purpose: This
paper aims at understanding the relationship between experiential learning and student’s learning
effectiveness based on a business school course of organizing a student-led assessment center
using the experiential learning theory. Methodology: A pilot survey-based study with a purposive
sample of students with an experience of conducting an assessment center. Findings: It was found
to have a strong positive relationship between experiential learning and student’s learning
effectiveness for students who took the course and conducted a student-led assessment center.
Implications: The results support the view that more experiential learning opportunities should be
added to MBA student’s curriculum to increase their learning effectiveness and support talent
management to be a hands-on learning opportunity for better results. Originality: This paper tests
the model of experiential learning and student’s learning effectiveness on a unique case of
conducting a student-led assessment center and highlights the requirement of experiential learning
activities in a business school as well as state prominent future research directions.

Keywords: Experiential learning, Student’s learning effectiveness, Assessment center, Talent
management, Zillennials, Experiential learning theory

INTRODUCTION

Assessment center popularly known as AC involves one- or two-days long series of activities like
in-basket, group discussion, interviews, presentations, and others which are used in business to
assess leadership behaviour and forecast competencies within an individual (Knott et al., 2018).
AC 1s not just used in business but is also used to develop students. Such student-led ACs have
recently been used in the learning in terms of business school courses for HR students and aims to
understand the impact of conducting an AC on student’s learning effectiveness which isn’t
previously been studied in the literature. This paper will answer two research questions. RQ 1: Is
there any association between demographic variables and the study variables? RQ 2: What is the
relationship between the experience of the business school curriculum and encouraging
experiential skill-based learning (Bartel et al., 2000). To develop a wide range of competencies in
students Tan et al.,, (2021) have emphasised on active experimentation and creating new
experiences on doing. Experiential learning focuses on converting experiences into knowledge. In
this paper, I take an HR course offered at business schools to students pursuing their MBA degree
with an HR specialization. The course requires students to conduct an assessment center in the
course duration as an experiential activity to gain real-life experience. The student serves as an
assessor in an AC and invites other non-course students to participate in the AC as assessees. They
recreate a similar experience of AC which is conducted in an organization and provide feedback

9



reports towards the end of the assesses. The objective of this paper is to understand the wide
practice of experiential conducting an AC as an experiential activity on a student’s learning
effectiveness. In the next four sections I’ll be discussing the theoretical background, methodology
followed, findings of the study, and implications.

THEORETICAL BACKGROUND AND HYPOTHESES

Assessment centers are not just used in business but is also used to develop students. While
student’s AC is a new phenomenon (Herd et al., 2019) it prepares students for real world by
building better learning outcomes and sharpens their skill sets (Knott et al., 2018). An assessor in
AC is responsible not only for conducting an AC, but also manage the whole process of reaching
to the D-Day of AC. As a general practice, each assessor has one or two participant assessees to
observe. They take notes of the candidate behaviour and after completion of the exercise make an
attempt judgement for that candidate (Steuer, 1992). Mostly these courses offer a diagnostic AC
to allow students to tailor the activities as per their needs and allows goal setting to get good grades
as per the path they design (Cronin, 1995). AC is conducted in a highly controlled environment
and at times is denoted as an ideal scenario (Bommer, 2010) for assessing a candidate. The course
of student-led AC considered for this study also tries to recreate commonly used workplace
activities of employee selection or leadership development (Sturre et al., 2022). For example, in
the study by Guachalla and Gledhill (2019), they focused on an AC that replicated the recruitment
process followed in the travel and tourism sector. Another study by Hoover et al. (2010) focused
on a course designed to develop interpersonal skills within their MBA students and used a fully
developed AC to increase the learning outcomes.

As per Kolb (1984), experiential learning happens through four modes of learning. These modes
start with concrete experience which leads to reflective observation which further extends to
abstract conceptualization and finally, the outcome is seen as active experimentation. For years
cognitive learning practices have been used in the academic field to impart learning among
students. However over a decade, a shift has been observed in the learning practices with a more
robust choice of using experiential learning practices to engage students (Burgess, 2012). The
study by Yang (2009) focused on experiential learning activity of providing a website design
pedagogy to their enrolled students for the website development course curriculum. A similar
approach is found in the study by Radford et al., (2015) which focused on a marketing course and
integrated ELT to offer a framework for designing an experience-based interactive pedagogy for
teaching macro marketing.

Experiential Learning

The importance of learning through doing has always been given more weightage. By doing an
individual gets the necessary experience themselves (Spackman, 2006). In this study the term
experiential learning also referred to as EL is defined as a process of learning from actual
experience. As per Kolb (1984) EL is a knowledge creation process gained through experience. In
education philosophy EL is a source of business education which aims at addressing the real-life
problems (Spackman, 2006) by providing students an opportunity to learn by doing rather than
just books. EL is a form of constructive active learning that particularly guides the learners to
process information as per the active real environment (Bell & Bell, 2020). When the learners
make decisions on the know-how of a process in practice through undergoing simulation or co-
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creation of a similar real-life environment the learner is in a better position to resolve the problems
(Olivares et al., 2020). Management education is one such field that often faces the issues of
preparing their students for complex business world problems (Memar et al., 2020). MBA students
are hence encouraged to gain hands-on experience through internships and learn through case
study pedagogy. Involvement in these meaningful activities provides better understanding to the
students and helps to base more realistic expectations from the outside world. (Caza et al., 2015).
EL not only supplements the learning process but actively allows students to conceptualize the
process as per their different ways of learning (Rohm et al., 2018).

In today’s dynamic world organizations need people who are ready to adapt to different situations
swiftly. Allowing MBA students to experience an event has been found to be stronger evidence of
learning effectiveness rather than just memorizing lessons (Joardar et al., 2019). The last few
decades have seen prominent use of student-centric approaches like EL to be relevant in
management education (Tomkins &Ulus, 2015). This approach provides students with a sense of
the concept’s application in practice. A similar notion was used by Bell & Bell (2020) in their
study took the case of a university that provided an active EL opportunity to their students by
enabling them with a project to develop a business idea and a plan. The project was found to
provide students a hook kept them engaged in the learning process and improve their experiential
learning skills. In another study by Foltice and Rogers (2020) it was found that participants with
EL experience had a significantly better post-learning equity of the course. Waller et al. (2016) in
their study talked about the need to further assess the impact of EL on learning in the moment.
Through this study I aim at filling in the gap highlighted in the body of literature.

Student’s Learning Effectiveness

In this section, I have talked about student’s learning effectiveness as one of the major learning
outcomes (Hu & Hui, 2012). Learning happens in multiple ways which range from seeing to
reflecting to doing. It can also influence their learning styles (Rajaram & Collins, 2013). Kolb
(1984) proposed that learning outcomes can be improved by matching learning activities with
learner’s styles of learning. Further literature has also shown how learning effectiveness gets
influenced by the learning environment and learning techniques implemented (Rajaram & Collins,
2013). In this study student’s learning effectiveness is referred as the learning outcome derived
from the experimental activity through which a student’s experience of that particular course gets
impacted. As per experiential learning theory, people tend to learn by experiencing things. To
maximize one’s learning effectiveness it is vital for students to engage in the learning activities
and internalize the whole experience (Hu & Hui, 2012). Researchers have found that one’s learning
effectiveness is a combinational effect of two factors which are namely individual and social that
are driven toward goal attainment (Zaccone & Pedrini, 2019). This process is supplemented by
using both traditional as well as online modes (Nayar & Koul, 2020) of learning to boost students’
participation in the learning process (Sun et al., 2018). New forms of learning like experiential
learning or web-based learning are relevantly newer concepts and need to be explored further in
depth to understand what role these inputs play in affecting learning effectiveness and other
outcomes (Aboobaker & K.H, 2022). For example, in The Student by Li and Liang (2020) they
highlighted about the need to design courses keeping in mind the audience at the receiving end to
create a conducive learning environment for the students. Students are the central character in
higher education (Sun et al., 2017) as they are on the reviewing end of the learning process.
Student’s learning effectiveness has a long-lasting impact on the learners and has been a core
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critical area of research because of its important implications on the learning outcomes field
(Zaccone & Pedrini, 2019).

Conceptual Framework

Previous researchers have also tried to establish a relationship between gender and the study
variables (Fowler & Thomas, 2015). In the study by Hsu et al. (2022), they found that when
students are offered experiential learning females have a better learning effectiveness than males.
Business games as a learning activity also highlighted that across genders the experience of the
course was significantly different (Garber et al., 2017). However, in the search, I did not come
across a study that tested the relationship association of the demographic variables like gender and
both the study variables EL and student’s learning effectiveness.

Hypothesis 1a: There is a significant association between experiential learning and gender.

Hypothesis 1b: There is a significant association between gender and student learning
effectiveness.

Further, this study attempts to extend the body of literature by introducing another demographic
variable like age to test if there is any association between the age of the learner and the study
variables.

Hypothesis 2a: There is a significant association between age and experiential learning.

Hypothesis 2b: There is a significant association between age and student’s learning
effectiveness.

Main challenges postulated in front of teachers is to provide meaningful experience for learners
(Quesada-Pineda & Haviarova, 2014). Underpinning the study in ELT, I study the impact of
experiential learning of conducting an AC on students’ learning effectiveness for a course at the
business schools. Previous scholarly work suggests that students taking up experiential courses
reported positive learning outcomes (Rayburn et al., 2018) like increased learning effectiveness
(Hui et al., 2008). Introduction of one such experiential activity was using MIT App platform
which was found to have a significantly improved impact on student’s learning effectiveness from
the course (Hsu et al., 2021). Several of these previous studies have highlighted the relationship
between experiential learning and learning effectiveness (Cheng et al., 2019) but this model is yet
to be tested in relevance to the AC paradigm. In this study, I test the EL model for a course driven
by student-led AC as an active learning practice to see if it impacts the student’s learning
effectiveness which is shown in Figure 1.

Hypothesis 3: There is significant positive impact of experiential learning on student’s
learning effectiveness.

METHODOLOGY
Sample

The purpose of this study is to understand the relationship between experiential learning and a
student’s learning effectiveness. The data is gathered from MBA students from a particular
business school using a purposive sampling technique. Only those students who are specializing

in HR degree in India and have an experience of conducting an assessment center for a course are
12



approached to fill a survey form. A total of 52 responses are collected from this study. The
questionnaire (details shown in Table 1) had 18 questions and was circulated among the students

via email.

TABLE 1

Details Of variables Of The Study

Variable

Construct

Description

Measure Source

Demographic
variables

Independent
variable

Dependent variable

Gender

Age

Experiential
learning

Student’s
learning
effectiveness

Male
Female
Others

Below 26
26-30

31-35

36 and above

It is an adapted
scale and shows the
strength of one’s
belief that a
learning experience
will fulfill user’s
intrinsic motives

It is an adapted
scale which helps to
examine the effect

Experiential
learning

Tang et al.
(2014)

Simulation
Learning
Effectiveness

Pai (2016)

of student’s
learning
effectiveness
through simulation/
experiential
programs

Scale (SLES)

Measure

The 18-item questionnaire was adapted from Tang et al. (2014) and Pai (2016) which compromised
on the questions of experiential learning and student learning effectiveness respectively. Tang et
al. (2014) scale had 4 items on experiential learning which was used post changing a few words in
the questionnaire. Example- Learning experience from an assessment center has had a good effect
on me, Conducting an assessment center had sufficient knowledge support for my learning, and
others. While Pai (2016) scale had 12 items on student’s learning effectiveness which was used
post changing a few words in the questionnaire. Example- Made me more aware of the need to
make an effort to practice as an assessor, Gave me opportunities to participate in decision making,
Makes me more confident about the assessor's role, and others. Reliability is the measure of
internal consistency of the construct in the study. A construct is reliable if the Alpha (o) value is
greater than 0.7 (Hair et al, 2013). Construct reliability was assessed using Cronbach’s Alpha. The
results revealed that the Experiential learning scale of four items (a.=0.915) and Student’s learning
effectiveness scale with twelve items (a =0.951) were found reliable. Reliability results are
summarized in the Table 2.

TABLE 2

Reliability Statistics

Constructs No. of Alpha (a)
items
Experiential 4 0.915
learning
Student’s 12 0.951
learning

effectiveness
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Data Analysis Technique

Previously research scholars have used various statistical packages to perform analysis of data
collected through surveys. So, in this study, I have used “Statistical Package for Social Sciences”
(SPSS) to perform all the statistical data analysis. For Hypothesis 1 and 2 Chi-square analysis is
performed to check the association between the variables while for Hypothesis 3 a regression
analysis was performed.

FINDINGS AND INTERPRETATION
Respondent Profiling

In the study, demographic variables captured are Gender and Age. Following are the descriptive
statistics of the demographic variables shown in Table 3.

TABLE 3
Demographic Statistics Of The
Respondents
Variables Characteristics N %
Gender Male 18 34.6
Female 34 65.4
Others 0 0
Age Below 26 31 59.6
26-30 18 34.6
31-35 0 0
36 and above 3 5.8

Descriptive Analysis

The descriptive statistic for Experiential learning reveals an overall mean score of 6.4135 (SD= 0.
87711). This shows a positive perception of experiential learning among business management
students as the scale ranges from strongly disagree (1) to strongly agree (7). The descriptive
statistic for Student learning effectiveness reveals an overall mean score 0f4.2212 (SD= 0. 73503).
This also shows a positive perception of student learning effectiveness among business
management students as the scale ranges from strongly disagree (1) to strongly agree (5).

Hypotheses Testing

To verify the hypotheses above stated Chi-square statistics were used to examine the association
between the categorical variables la: Gender and Experiential learning, and 1b: Gender and
Student’s learning effectiveness. It was found that there is an insignificant association at 5%
significance level between both gender and experiential learning at (y2 =9.253, df=9, p= 0.414),
and gender and student’s learning effectiveness of respondents at (¥2 =20.599, df=22, p= 0.546).
Hence, Hla and H1b were not supported. So, we can say that there is no association between
gender and the study variables which means that gender is not related to experiential learning and
student learning effectiveness. Again, like Hypotheses 1 Chi-square statistics were used to examine
the association between the categorical variables 2a: Age and Experiential learning, and 2b: Age
and Student’s learning effectiveness. In this case, it was found that there is an insignificant
association at a 5% significance level between both age and experiential learning (y2 =15.198,
df=18, p= 0.648), while there is a significant association between age and student’s learning
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effectiveness of respondents at (%2 =63.750, df=44, p= 0.027). Hence, H2a was not supported but
H2b was supported. So, we can say that although age was not related to experiential learning of
the participants, but age had an association with students’ learning effectiveness. This means that
the learning effectiveness has different impacts on different age groups of students.

To test the impact of experiential learning on student’s learning effectiveness linear regression was
performed. The first step in the process was to check the correlation between the two study
variables. Using Pearson product correlation, it was found that there is a statistically highly
positive correlation between experiential learning and student learning effectiveness (r=0.797,
p<0.001). Hence H3 was supported. This shows that an increase in use of experiential learning
would lead to a high level of student’s learning effectiveness. In the second step, I ran a linear
regression analysis in SPSS and found that the F statistics is also significant at (1,51) = 87.031,
p<0.05. The findings indicate that experiential learning has a significant and positive impact on
student’s learning effectiveness. Further, the R2 = 0.635 indicates that the model explains 63.5%
of the variance in student’s learning effectiveness. H3 evaluated whether there is a significant
impact of experiential learning on student’s learning effectiveness.

TABLE 4
Regression Analysis
Hypotheses Regression B t p-value Results
Weights
H3 EL — SLE 0.668 9.329 0.000* Supported

R%=0.635
F (1,51) = 87.031
Note, *p<0.05. EL: Experiential Learning, SLE: Student’s Learning Effectiveness

The results in Table 4 reveals that experiential learning has a significant and positive impact
on student’s learning effectiveness (f=0.668, t=9.329, p=0.00). Hence H3 was supported. These
findings suggest that there is a positive relationship between both study variables. And the
regression equation derived from the study is: Y= 0.062 + 0.668X i.e. Student’s learning
effectiveness= -0.062 + 0.668 (Experiential learning). Table 5 provides a summary of all the
hypotheses tested in this study.

TABLE 5
Summary Table For Hypotheses Tested

Hypotheses Factors p-value Result
Hla Gender — EL 0.414* Not Supported
H1ib Gender — SLE 0.546* Not Supported
H?2a Age — EL 0.648* Not Supported
H2b Age — SLE 0.027* Supported
H3 EL — SLE 0.000* Supported

Note, *p<0.05. EL: Experiential Learning, SLE: Student’s Learning Effectiveness

DISCUSSION
Conclusion

Real learning tends to happen through encountering challenging experiences Learning through
experience enhances critical competencies in an individual (Foltice and Rogers, 2020). The
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learning-by-doing philosophy of Kolb (1984) stands true. Experiential learning is one such branch
of learning that follows the rule of active learning to improve learning outcomes for the learner.
Here understanding student’s learning outcomes is crucial as it is a developmental process of
learners encouraging them to grow and increasing their learning effectiveness. The objective of
this study was to understand the relationship between experiential learning and a student’s learning
effectiveness for MBA students specializing in HR course. For this course, the students conducted
an assessment center which acts as an experiential learning opportunity for them and provides a
simulation of real-life organization. The findings of the study showed that not only there is a
positive relationship between experiential learning and student learning effectiveness, but it also
showed that there is an association between age and student learning effectiveness. While other
these two hypotheses were supported other three hypothesis which examined the association
between other demographic variable like gender were not supported. So, based on the findings
above I conclude that gender does not play any role in influencing a learner’s experiential learning
experience of their learning effectiveness. Age has a significant relationship with students’
learning effectiveness, and it can be commented from eh findings that a student’s age can influence
their learning outcome from the whole experiential learning experience of conducting an
assessment center.

Theoretical and Practical Implications

This study contributes to the literature based on experiential learning theory from a lens of business
education. Further, this study also fills the gap arising due to the lack of body of literature in
evaluating assessment centers for students as an experiential learning activity. Today assessment
center is a vital source of learning to prepare students for the outside world. Specifically talking in
terms of HR students who often in their job roles have to deal with people who lack the necessary
exposure required to be organization-ready because of this not only do they underperform but also
tend to make wrong decisions in workplaces. These wrong decisions related to hiring, training,
and promotion can cost organizations a lot if not taken care of. This study will act as a base in the
business school curriculum to encourage incorporating more real-life simulation activities to be
included in MBA courses. The assessment center is one such experiential learning opportunity that
allows students to step in the shoes of assessors and closely experience the nuances of selecting
and promoting talent in the workplace. Business schools should encourage educators to integrate
student-led assessment centers into their courses and offer students an opportunity to increase their
learning effectiveness. Further educators should also take into account the age group of students
registering for their course and provide necessary assistance to ensure an optimal level of learning
effectiveness throughout the various age groups.

Future Direction and Limitations

This study was a cross-sectional study and hence does not account for the changes in a learner’s
outcomes over some time. Future researchers can conduct a longitudinal study and note if time
plays any role in influencing a learner’s effectiveness. Next, this study focuses on a single course
offered by the business school for which students have to conduct an assessment center. Here given
the fact that the students in such courses are a handful future researchers can replicate this model
on to other course offering similar experiential learning opportunities to the students with a larger
sample of respondents. Further, future researchers can also introduce age as a moderator and check
its influence on the model. Apart from age, other variables like past knowledge, learning styles,
learning models, and personality types can also be introduced into the model to test their impact
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ABSTRACT

This research investigates the impact of financial literacy on promoting gender equality within workplaces
in Mumbai, India. Despite significant gender disparities, with ok 2f women in Inic being financially

literate, this study explores how enhancing financial knowledge can elevate women's roles in employment.
Using a survey method, the study assesses the correlation between financial literacy and workplace
participation among both men diwomen in the IT, HR, and finance sectér¢otal of100 participants,
comprising both men and women from diverse professional backgrounds, were surveyed to gather insights
on their financial literacy levels and its influence on career progression and participation. The findings
reveal a significant correlatiorbetween financial literacy and the empowerment of women in the
workplace. Enhanced financial literacy equips women with the necessary skills for financial decision
making and boosts their confidence to pursue higher positions and responsifiligestay concludes

that improving financial literacy is a crucial step toward achieving gender equality in the workplace. It
highlights the need for targeted financial education programs and initiatives to bridge the literacy gap,
empowering more women to activparticipate and excel in their professional careers.

Keywords: Gender Equality, Financial Literacy, Workplace Participation, Mumbai

1. INTRODUCTION

The gender gap in financial literacy remains a critical barrier to achieving gender equality id\éndfa.

2023, only 27% of the Indian population is financially literate, and the rate among women is significantly
lower than men, highlighting the urgency for targeted interventions (YourStory, 2023). Financial literacy
is a pivotal factor in empowering w@m economically, enabling them to make informed decisions, manage
resources effectively, and participate fully in economic activities. Studies have shown that closing the
gender gap in financial literacy can lead to substantial economic benefits, inciudiestimated 27%
LQFUHDVH LQ ,QGLDYV *'3 ,QWHUQDWLRQDO ORQHWDU\ )XQG

The Global Gender Gap Report 2024 by the World Economic Forum underscores persistent economic
disparities, with India ranking 127th out of 146 countries, particularly in ecienparticipation and
opportunity, scoring just 39.8% (World Economic Forum, 2024). This report highlights significant barriers
women face in achieving economic parity, including limited access to financial education and resources.
Government initiatives ke Pradhan Mantri Jabhan Yojana and the National Centre for Financial
Education have made strides in promoting financial inclusion, yet the challenge remains formidable
(Financial Express, 2023). Additionally, private sector initiatives, such as thé$enby Credit India, are
essential in addressing specific financial literacy needs among women (Financial Express, 2023).
Sociocultural factors further complicate the landscape, influencing financial behaviors and access to
financial literacy. Age, incomanarital status, and geographic location are significant determinants that
DITHFW ZRPHQYV DELOLW\ WR DFTXLUH DQG XGRISNILrEHort2Q22)Q FLDO
Addressing these multifaceted issues requires a comprehensive approactietirateis educational,
economic, and policy interventions.
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